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General Data Analysis Dashboard Overview

● Site sessions and unique visitors decreased month-on-month by 22%
○ Likely due to students focusing more on their own classes and subjects due to finals and AP exams in May
○ Since finals and AP exams should be over by now, and since rising seniors would be searching for 

internships for college applications next year, we can estimate site sessions to increase by approximately 
40% through next month.

● Despite reduced site sessions, post views experienced stagnated growth of -3% (negligible)
○ Possible that these posts are viewed by populations other than high school students (teachers, parents) 2



Analyzing the Cause for Reduced Engagement

● The red rectangle in the 
chart to the left illustrates 
that the probable cause 
for the reduced website 
engagement is likely 
systematic (ie. something 
that cannot be controlled 
by the marketing team)

● The best course of action 
for the marketing team is 
to keep posting 
throughout summer in 
hopes of retaining the lost 
engagement
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Website Visitor Breakdown

● Website visitors access and view the website roughly 
evenly across all days, although some slight shifts are 
evident:
○ Sunday experiences roughly 3 more visitors than average
○ Both Thursday and Saturday experience roughly 2 less 

visitors than average

● The vast majority of visitors are 
returning visitors, meaning that current 
marketing strategies are not driving 
new students
○ The marketing team needs to 

experiment with new strategies in new 
marketing mediums to bolster traffic
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Website Insights & Areas for Improvement
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Sources of Website Traffic

● Email marketing campaigns should be introduced as a sixth stream of site traffic to improve digital footprint
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